Heritage plays a central role in narratives of coastal regions that promote them as places of leisure. This paper compares this role of heritage in Sørlandet (Norway) and the Dutch Wadden Sea area. Both regions have rich and related cultural histories, but at the same time exhibit striking differences in the role of cultural heritage and other aspects of heritage in regional identity narratives that are aimed at attracting tourists. We conclude that while the narratives of Sørlandet affirm a romantic, picturesque image of pre-industrial, societies, those in the Dutch Wadden Sea area frame this region as a pristine and timeless wilderness, in which human history has no place.
Introduction
Since the mid-nineteenth century, the coast has been a major tourist attraction. Visitors choose their destination for sun, sea and surf based on romantic images of the coast as a place of refuge outside hectic modern life. These images and narratives are often carefully constructed, especially since relying on the attraction of the beach alone is no longer sufficient to maintain a sustainable tourism economy. Many regions are promoted for their natural beauty, or heritage of fishing, industrial wharfs and local crafts, offering their visitors exotic and unique experiences (Geoffrey et al. 2013 ). This paper aims to analyse these tourism narratives of coastal regions and in particular the role of heritage in them, in order to increase understanding of how they are created and their differences. We compare the role of heritage in the touristic narratives of two regions around the North Sea: the Norwegian region Sørlandet and the Dutch Wadden Sea area. As it appears, their narratives originate from the same longing to escape modern life, but result in rather oppositional ways of appropriating the past.
Methodology
This paper takes a comparative perspective: we analyse differences and similarities between two historically related, but otherwise very different coastal regions of Sørlandet in the south of Norway and the Dutch Wadden Sea area. We commence our analysis by exploring the theoretical notions of heritage and tourism narratives. After briefly sketching the historical development of images of coastal regions in northwestern Europe since early modern tourism, we trace the development of tourism narratives in two case study regions. For Sørlandet, we build our analysis primarily on media coverings in local and regional newspapers. A systematic study of selected newspapers from the interwar years, which was the formative period for the development of tourism to this region, has resulted in a clipping archive containing about 5000 articles (for a synthesis, see : Hundstad 2011 : Hundstad , 2013a . Leaflets, fictional literature and promotional campaigns are included in the analysis, to trace the ways in which main actors contribute to the dominant narrative. For the Dutch Wadden Sea area, no such corpus of media coverage is available. Therefore, we trace narratives in the guidebooks that were developed by the main actors in the promotion of tourism: the local Tourist Information Associations (VVVs) and the Royal Dutch Touring Club (ANWB). We also searched the digitised newspaper database of the Netherlands from 1618 to 1995. This allows us to analyse patterns of occurrence of particular concepts in combination with the Wadden Sea area, such as 'nature', 'history', 'heritage' or 'protection' in media coverage throughout modern history. We finalise our analyses by comparing the outcomes of these case studies and embedding them in wider academic thinking about coastal regions, heritage and tourism.
Heritage in tourism narratives
The promotion of tourist destinations relies heavily on narratives of places and their histories to frame a destination as unique and authentic. These narratives 'charge' ordinary landscapes and places with symbolic meanings, and as a result, tourists do not visit landscapes-as-fact, but rather symbolic landscapes that have become enshrined as tourist destinations (Knudsen and Greer 2011) . Heritage can play a central role creating these narratives and turning the world into a museum that is worth visiting (Kirshenblatt-Gimblett 1998; Dicks 2004) . The processes of packaging and interpreting the past to serve tourism are part of hegemonic discourses, in which what is heritage and what is not is constituted and legitimised (Smith 2006) . These discourses have a history of their own (Harvey 2001; Egberts 2017 ) and therefore heritage is not a timeless given, but is tied to how groups of people interpret and re-use the past at a certain moment in time (Harrison 2013; Wright and Krauze 2009) .
Tourism narratives are constructed in several phases, through which they are transformed from ordinary landscapes to symbolic landscapes that are regarded as tourist destinations (Knudsen and Greer 2011). MacCannell (1976) identifies five stages of 'sacralisation' in which sites develop into attractive tourist destinations (Naming, Framing & Elevation, Enshrinement, Mechanical Reproduction, and Social Reproduction) . Svels (2011) suggests that the sacralisation of the coastal World Heritage Site Kvarken Archipelago (Finland) has come a long way from an unknown place to a tourist destination with great institutional investment. However, the origins of tourism narratives often precede the emergence of tourism, particularly in cases where these narratives are implicitly or explicitly built on symbols of national landscapes and places (Egberts and Melgers 2018; Knudsen and Greer 2011) . Hobsbawm, Eric and Ranger's term 'invention of tradition ' (1983) is also applicable to tourist destinations. As Bausinger (1998) has pointed out, there seems to be a symbiotic relationship between such factors as the artistic staging of a place, regional identity and the development of tourist destinations. The combination of such forces creates strong narratives.
From a tourism perspective 'heritage' can refer to natural environments that are moulded to suit visitors, as well as to those things that societies choose as their inheritance for current and future use (Salazar and Zhu 2015) . Therefore, natural as well as cultural heritage can form the raw material that is packaged and moulded to serve tourism. Tourists tend to look for 'authenticity' when travelling. Nature, historic sites and the lives of exotic, 'primitive' peoples can offer these (MacCannell 1976) . Their experiences come together in matrices of interpretation, referred to as 'tourism imaginaries'. Salazar (2012) defines these as 'socially transmitted representational assemblages that interact with people's personal imaginings and are used as meaning-making and world-shaping devices.' The tourism sector, local authorities and tourists themselves are some of many actors who construct tourism imaginaries. The narratives and images produced by designating marketers thus feed into tourism imaginaries, which also shape the ways in which these images and narratives are produced and framed (Salazar 2012) .
Tourism narratives in coastal regions
Historically, coastal regions have had the role of cultural transmission zones, where people, goods and ideas coming from abroad mix with local and traditional impulses. Today, there is probably reason to believe that the history of cultural contacts and border-crossing aspects of heritage could be used as an asset to promote coastal districts, as tourists tend to prefer coastal destinations with regional heritage assets (Lacher et al. 2013) . One thing that is often said of coastal regions, for instance, is that the local population has a tradition of being 'open and friendly'. The history of cultural encounters could therefore be used to show a certain open-mindedness to visitors today.
Visitors to the coast often rely on the narratives of the coast in their choice for a destination, often not based on their own experience but on the stories of others and the branded images that are conveyed through representations in media, art and travel brochures (and today, of course, internet). Visual narratives are important in the representation of the coast as the antidote to work, urban life and the industrialised societies. Since the nineteenth century, people's urge to experience untamed, pristine and natural wilderness has taken them to the coast. As a result of this, the presence of industries and harbours as work places is often (literally) brushed out. Moreover, this idea of the pristine coast is timeless; it exists outside human geography and history. As a product of late eighteenth-century Romanticism, outsiders like artists and writers have projected their nostalgic stereotypes on coastal communities such as fishing villages and harbour towns, interpreting them as pre-industrial societies, unspoiled by modernity (Gillis 2012) . This explains why traditional fisheries are often included in the touristic narratives of coastal regions, as they became associated with authentic workmanship, forming a spectacle for visitors who felt attracted to this 'exciting otherness' (Borsay and Walton 2011, 8-11; Hundstad 2013a; Ounanian 2018 ). This idealised image of the coast was not timeless, but time stood still: life now imitated the art that represented it (Gillis 2012) .
Images of the coast
Until the middle of the eighteenth century, the coast was valued as a cultural common ground that was part of the daily life and work communities that lived from fishing, hunting and travel. In Western culture, the image of the sea itself changed drastically from a dangerous and fearful force to a place of healing, when members of the upper classes started bathing in the cold sea as a treatment against many ailments. Around the same time, romantic poets and painters 'discovered' the seaside as an essential place to experience the aesthetics and power of 'untamed nature'. They revealed the sublime character of the forces of nature that could form a calm or stormy sea. The seaside became a place for them to get away from the crowds and to 're-create' themselves in the face of the vastness and seclusion of the coast (Howell 1974; Corbin 1995) , the wild shore formed an antidote to the new industrial environments of the nineteenth century (Gillis 2012) .
When the romantic, visual reverence of the sea developed as an object of the tourist gaze (Urry 1996) , coastal leisure resorts emerged in England and spread over the European continent in the course of the nineteenth and twentieth centuries. From that moment on, the coast became associated with leisure, rather than work or war. The coast and the sea became positioned on the periphery of modern life (Walton 1983; Dettingmeijer 1996; Walton 1997 ). This particular sense of place at the coast has been termed seasideness, in order to imbue the associations of the coast with timelessness, vastness, dynamics, the picturesque and the sublime (Jarratt 2015) .
The transition of coastal areas into landscapes of leisure was facilitated from the time when the car became the mode of transport for the masses (Urry 1996) . Before that time, the beach had only been within reach for urban dwellers who travelled by steamer and train, resulting in a concentration of tourism in areas that were in the vicinity of a railway station, in some occasions especially developed to bring tourists to the coast (Borsay and Walton 2011) . The transition of the coast from a cultural common ground to a place of leisure differed from place to place (see Towner 1996; Borsay and Walton 2011; for Scandinavia: Gustavsson 1981; Holm 1991; Hansen 1999; Hundstad 2011; Löfgren 1999 Kask and Raagmaa 2010) .
In the course of the nineteenth and twentieth centuries, the coast humans settled the coast in many different ways. Two narratives that surfaced in Western culture are especially relevant in the context of this article. Firstly, the shore became regarded as a wilderness in the wake of the romantic eye of European and American poets and painters. In the age of industrialisation, 'the pristine had nowhere to go but to sea', as coasts were apparently least affected by human activity (Gillis 2012, 137) . The sea became regarded as an endlessly renewable resource, associated with eternity; history and time found no place at the coast (Gillis 2012) . Secondly, coastal communities were also associated with a life untainted by civilisation: fishing villages came under the spell of nostalgia. Under the tourist gaze, coasts became regarded as places where human life was simple and picturesque, turning them into places of heritage and generating new forms of income, i.e., tourism (Gillis 2012) . Coastal dwellers were seen as primordial and contact with them was perceived as a form of travelling though time and moving closer to humanity when it was still unspoilt. As a result, coastal villages became musealised and charged with positive stereotypes about the innocence of coastal dwellers (Corbin 1995; Nadel-Klein 2003) . This framing of coastal dwellers disregarded the fact that many coastal societies were more industrialised and much younger than the stereotypes suggested in retrospect (Gillis 2012 ).
Sørlandet and the Dutch Wadden Sea area
Sørlandet and the Dutch Wadden Sea area show some striking similarities in their historical development towards becoming popular destinations for vacationers. These were primarily domestic, originating from Norway and the Netherlands, respectively). Both regions had a role on the margin of writing national history in the course of the nineteenth century. They were perceived as peripheral areas at an economic ebb, with little importance for national history. By the early twentieth century, increasing interest in the coast as a place of healing and recreation was warmly welcomed in both regions by local entrepreneurs and citizens. Both regions were late bloomers in the emergence of coastal tourism, following examples from elsewhere in Europe. In the case of the Dutch Wadden Sea area, the explanation can be found both in the difficult accessibility, while in Sørlandet, as in the rest of Norway, beach life did not take off before the 1930s, a development which was paralleled by a general democratisation of tourism.
Sørlandet -the southern coast as pastoral cultural landscape While most Norwegians today consider the coast of Sørlandet as a 'summer holiday land', this was virtually an unknown part of Norway before the beginning of the twentieth century. As Norwegianness was constructed in the decades after the liberation from Denmark (1814), there was an urge to discover the 'real Norway'. The nation-builders in this phase emphasised the sublime traits of the Norwegian landscape, such as glaciers, fjords and mountains. Such landscape characteristics are absent from Denmark, and as such these were symbols that marked the uniqueness of the new nation in an explicit way.
In the wake of the long period of colonization by Denmark, it was believed that true Norwegianness had only survived among peasants in sparsely populated areas in the distant inner parts of the country, those with little contact with the outside world (Sørensen 2001) . The coast of Sørlandet was, in contrast to this, characterised by maritime cultural encounters. Lumber trade, the shipping industry, privateering and pilotage played crucial parts in the economy of the region, and during the early modern period there was a history of migration/remigration to and from Holland. This was an urbanised and busy region, while Norwegianness was linked to nature and tranquillity. Also, in the age of cultural nationalism, the stream of foreign influences was considered as disturbing and 'unclean'. While some of the inner valleys in Sørlandet were considered interesting, this was not the case for the coastal landscape. It consists of small islands, inlets and skerries, and is not dramatic or sublime in any sense. It was considered pleasant but also monotone. In 1898, even the patriotic poet Vilhelm Krag, in one of his most famous poems, characterised it as a grey and melancholic landscape. Few, if any, would have considered this a future tourist destination (Hundstad 2013a) .
The many good natural harbours of the region (called 'outports', because they were situated outside the main cities) were visited by a flow of foreign vessels and sailors. They functioned as 'service stations' for the sailing ships en route between the North Sea and the Baltic Sea Area. The outports began to prosper in the 18th century, and sailors pilots and ship chandlers settled here. Because of the transition from sailing ships to steam vessels, the development of the outports declined from the 1880s on .
At the end of the nineteenth century, some Norwegian artists took residence in the outports. From here, they discovered the artistic potential of the romantic and tranquil scenery in the coastal archipelago. The harbour of Ny-Hellesund was made famous by the painter Amaldus Nielsen and poet Vilhelm Krag, the latter using the atmosphere as an inspiration for both his poems and novels. Krag also took interest in the heritage of the region, and tried to preserve the oldest house in the harbour for the regional museum, which he founded himself (Hundstad 2013a) .
Krag was a cultural entrepreneur as well as a regional strategist. In 1902 he introduced the name Sørlandet ('The Southern Land') for the region, in order to raise regional patriotism. The new name was a success, and in only ten years it was used as a semi-official term for the two southernmost counties. In the narrative of Sørlandet, the outports were considered the quintessence of Southernness (Hundstad 2013a) .
From the end of the 1920s, Sørlandet was branded as 'the Riviera of Norway', with the slogan 'Sun, summer, Sørland' (Dahl 1932) . Regional media, politicians, bureaucrats, media and the tourism industry all played their parts in the marketing campaign (Hundstad 2011) . A regional tourism organisation was formed in 1919 to promote Sørlandet, and did so successfully. In the early 1930s, the number of tourists soared. Visitors rented rooms and houses, but many also camped (Hundstad 2013b) .
After WWII, many tourists built their own coastal cabins or bought older houses. Most of the tourists came from Oslo and other urban centres in eastern Norway. For international tourists, however, 'the Riviera of Norway' was not a popular destination. International visitors were primarily interested in the exotic and sublime sceneries in other parts of Norway, and today their preferences remain the same (Hundstad 2011) .
When Sørlandet was branded, the depictions of the landscape made by artists, authors and tourism propaganda mixed in the same stream. A limited, but strong repertoire of regional symbols was created. Sørlandet was associated with general symbols of coastal nature such as sterns, seagulls, sea breezes and skerries, but also with the intimate settlements with old wooden houses (known as 'captain's houses') in the outports. The remaining population was mostly dependent on fishing and were staged as service-minded, merry and simple 'southern fishermen' (see figure 1) . These fishermen seemed to be connected to nature in a mythical sense (Scott 1918 (Scott , 1936 Hundstad 2013a,) .
The quiet environment in the outports in the twentieth century and the stereotypes of the people living there was indeed very different from the dynamic maritime culture in the nineteenth century. The picturesque outports enabled visitors to imagine a romantic pre-modern mode of life, even if they had been busy nexuses in a transnational maritime network only some decades earlier (Hundstad , 2013a . The cultural landscape with the old captain houses around the harbour functioned as sort of a living history museum, which together with the oral history shaped the narratives of the maritime past. The summer guests to the outports had the opportunity to learn these narratives from the locals, and in an informal way they also learned from the locals when it came to leisure activities such as fishing with simple equipment or navigating with small leisure boats in the archipelago. As many houses in the outports were kept in the family even after they were transformed to summer homes, many of the visitors also had relatives still living here. Such connections made the asymmetry between the locals and the tourists from the cities less profound. With their mixture of heritage and leisure life and their crucial role in the construction of the regional identity, outports became the iconic places of the 'real Sørlandet' -a term which was introduced by the regional author Gabriel Scott in the 1930s (Hundstad 2013a). As all identity narratives, the narrative of Sørlandet has been purified through selection. The inland parts of the region were not included in the discourse of Sørlandet.
Dutch Wadden Sea area -coastal region as pristine nature
For Dutch and to a lesser extent German holidaymakers as well, the Dutch Wadden Sea area is a popular destination all year round. It is part of the trilateral Wadden Sea Region, that stretches from Blåvands Huk (Denmark) in the northeast to Petten (the Netherlands) in the southwest. Visitors to the area mainly flock to the five inhabited islands (Texel, Vlieland, Terschelling, Ameland and Schiermonnikoog), naming these as the touristic hotspots of the region (Sijtsma et al. 2012 ). In total they receive a stable 1.3 million tourists per year, over 80 percent of which are Dutch, mainly from the northern provinces of the country, as stated by CBS as of 2 August 2016 on its website. For this reason, the tourism narrative of the islands is the focus of this case study.
Since 2009, the area has been listed as a World Heritage site, notably for its ecological and geological values. The listing is based on existing national and regional preservation policy (During, Coninx and Simeonova 2014) , but by stressing the natural values and leaving cultural historical factors out of the preservation framework, the promoters of UNESCO fuelled local opposition against the designation (Krauss 2005; Olwig 2005) . Natural values form the essence of the region's attractiveness for visitors of the Dutch Wadden Sea area (Waddenvereniging 2012) , which is valued more for its islands than the Wadden Sea itself (Sijtsma et al. 2012 ).
Yet, the Wadden Sea islands do not lack for historic sites, authentic atmosphere, or histories of the life on the islands on which heritage narratives can be built. The main source of income of the inhabitants of the Dutch Wadden Sea islands was the fisheries. The whaling industry provided a substantial part of the islanders' income in the seventeenth and eighteenth centuries. The villages were mainly situated in the inland areas, surrounded by agricultural land (Smit 1971) .
In the eighteenth and nineteenth centuries, the Dutch Wadden Sea islands, particularly Terschelling and Texel, had been important stopping places on the trading routes to the eastern colonies (Abrahamse et al. 2005) . But in the nineteenth century, the islands became peripheral. They were hardly visited by travellers and had poor connections to urban centres like Amsterdam and Groningen.
As agriculture was periodically problematic, the potential income of tourism was greatly welcomed on the islands in the 1930s (Brouwer 1936; Smit 1971) . The German Wadden Sea islands, such as Norderney, Borkum and Helgoland, had already become popular destinations for German holidaymakers from the upper classes (Ter Beek 2012) . In line with the German tradition of bathing for medical purposes, bathing houses were established on Ameland (1853), Schiermonnikoog (1870) and the other islands (after 1890) (Ter Beek 2012). Improved travelling conditions enabled more tourists to travel to the Dutch Wadden Sea islands in the early twentieth century, and after the Second World War the number of visitors to the Wadden Sea islands grew explosively. 188,000 tourists flocked to the islands in 1955, as noted in the Leeuwarder Courant on 15 October 1957. Since the 1990s, the numbers of Dutch holidaymakers to the Wadden Sea islands have remained quite stable, according to the CBS website on 2 August 2016.
Around 1900, inhabitants and entrepreneurs began promoting the islands with new narratives for outsiders, following the example of bathing resorts like Scheveningen and Norderney. On each island a Tourist Information Association was established between 1898 (Texel) and 1913 (Terschelling), that produced its own travel brochures. They attempted to change the image of the islands from poor and peripheral to places of tranquillity, pureness and health.
In the course of time, the emphasis in visitor guides shifted away from history and historic places. Instead, Wadden nature as 'sublime' and 'pristine' gradually took centre stage. In the earliest travel guides, the legacy of the islands as dwelling places of Romans, monks and heroes of the sea is often mentioned, mainly in relation to what could be still be seen of those histories on the islands in those days. Until 1915, natural values and attractions are scarcely mentioned, and where they are it is always in combination with the presentation of historical facts (Hofstee 1899; Geïllustreerde gids voor de Noordzee-eilanden 1907; Gids voor Texel 1908). Travel guides published before the Second World War are structured in a standardised pattern: they follow the chronology of a visit, from boat landing to discovery of the villages and landscapes. Historical facts, figures and places take centre stage. These historical elements are brought to the fore to characterise the islands, their inhabitants and their historic relevance in picturesque and anecdotic ways. The illustrations often depict inhabitants and picturesque cultural landscapes with farms, hamlets and villages. Seascapes, flora and fauna scarcely seem to have attracted the attention of these local destination promoters.
Thus, before the Second World war, few if any tourist publications made a strict division between natural and cultural assets. The numerous publications by schoolteacher and biologist Jac P. Thijsse are an exception. The albums by chocolate brand Verkade, that reached masses of children and adults, are from his hand. He addressed the experience of the vulnerable flora and fauna of the Wadden Sea islands (1927) and lamented the decline of natural values of Texel due to tourism (1933) . Thijsse stood at the birth of the foundation of the Contact Committee for Nature and Landscape Preservation in 1932. One important ally in this network was the Dutch touring club ANWB. Starting with a guide for hikers and walkers in 1947, ANWB published countless travel guides on the Wadden Sea islands, as well as many articles in the member's magazine De Kampioen.
In the decades of post-war reconstruction, the Wadden Sea became an icon of nature protection (Folmer, Revier, and Cupido 2016) , when the national government announced plans to develop a polder between Ameland and Terschelling. The Wadden Sea Association (Waddenvereniging) was founded in 1965, and has since then effectively protested against cockle fishery, gas mining and industrial activities (Freriks 2015) . The ANWB remained a central supporter of the nature protection movement, for example by publicly campaigning for car-free islands in 1960, and protesting against the push for a military base on Ameland or Vlieland in 1955. Tourists and potential tourists had their awareness of the fragile nature of the Wadden Sea cultivated, which in turn resulted in more support for the nature protection movement. In the travel guides (see figure 2) produced by the ANWB, the tourism associations (VVVs) and others, cultural history and heritage are not major aspects of the narrative of the area. Rather, local museums, traditional festivals and other cultural attractions are mainly presented as things to do in case of bad weather. Some authors even describe with some relief that the island cuisine has disappeared in favour of a more diverse menu (Völler and Völler 2005) .
The designation of the Wadden Sea area as a World Heritage Site for its natural assets in 2009 is thus the last confirmation of a nature-dominated narrative of regional identity that was carefully constructed as a response to plans for large-scale land reclamation and industrial activities in the Wadden Sea. In Dutch public opinion, the Wadden Sea is regarded as the Netherlands' 'last wilderness' (Freriks 2015) ; an antidote to man-made landscape that is associated with Dutch national identity (Doevendans, Lörzing, and Schram 2007) .
Regional identity narratives compared
Both Sørlandet and the Dutch Wadden Sea islands had a role on the margin of national history writing in the course of the nineteenth century. They were perceived as peripheral areas at an economic low, with hardly any importance for national history. The increasing interest in the coast as a place of healing and recreation was warmly welcomed in both regions by local entrepreneurs and citizens in the early twentieth century. Both regions were late bloomers in the emergence of coastal tourism, following examples from elsewhere in Europe. In Sørlandet, as in the rest of Norway, beach life did not take off before the 1930s, a development which was paralleled by a general democratisation of tourism. In the case of the Dutch Wadden Sea islands, the explanation for the late development can be found in their remoteness.
Despite these similarities, the role of heritage in the touristic regional identity narratives of Sørlandet and the Dutch Wadden Sea area is a notable contrast. Whereas Sørlandet's narrative is strongly intertwined with the picturesque cultural history of seafaring, cultural heritage only plays a minor role in the identity narrative that is communicated to visitors and potential visitors to the Dutch Wadden Sea area.
Prototypical images of the coast
The most obvious explanation for the differences in the re-use of the past in these coastal regional identity narratives is that two related but different cultural stereotypes of the coast have been projected on them during the development of coastal mass tourism. On the one hand, the coast is the place where we find romanticised images of pre-industrial societies that present picturesque antidotes to modern life in urban centres. As Gillis (2012) argues, its inhabitants are seen as exotic, and their villages and towns have been preserved as idealised and archaic places of heritage. On the other hand, the coast also became regarded as a place of pristine wilderness. In this stereotypical idea, the coast is one of the places least affected by mankind. Human presence is cleared from the image, creating a perception of the coast and the sea as pristine, timeless, everlasting and ahistorical.
In geographical theory (more so than in heritage practice and tourist narratives), the nature-culture divide has become understood as a human way of categorising the world in separate ontological domains (Braun 2007) . Nevertheless, both stereotypes are rooted in the romantic discovery of the coast, but the fundamental difference is whether humans, their history and heritage, are part of the image of the coast or not. The discourse on the protection of the Wadden Sea is strongly based on what William Cronon provocatively calls the 'Wrong Nature idea', in which human influence in its development and present form is excluded (1996) . The Wadden Sea appears as one of many coastal areas that have become sacralised as wild and pristine tourist destinations. This process of sacralisation is also found in other coastal regions in Northwestern Europe. In the case of Thy National Park (Denmark), this happened regardless of the fact that the area was heavily shaped by human hands through land reclamation and dune stabilisation (Knudsen and Greer 2011) .
But whereas Thy is strongly associated with Danish national identity narratives, the two narratives of the Dutch Wadden Sea area and Sørlandet seem to stand in opposition to symbolic landscapes associated with the respective Dutch and Norwegian national identities. Sørlandet's intercultural history and non-spectacular coastline was not distinctively 'Norwegian' enough to become appropriated as a national symbolic landscape. The Wadden Sea protection movement commenced as a reaction to large-scale reclamation that is heavily associated with typical Dutch landscapes. Moreover, the image of the Wadden Sea as the last Dutch wilderness might also be related to the urbanised character of the Netherlands. In this sense, the Wadden Sea area forms a perfect antidote to hectic urban life.
Sense of loss
A second factor could be found in the simultaneity of the emergence of mass tourism with a particular sense of loss that fuelled the protection of heritage in both regions. Sørlandet emerged as a holiday destination simultaneously with the decline of the traditional seafaring culture, thus provoking a specific preservationist narrative that referred to a sense of nostalgia over losing this traditional way of life. On the Wadden Sea islands, the days of seafaring and fishery had long gone when mass tourism emerged. Rather, the development of mass tourism took place at the same time as large-scale land reclamation plans. These led to the discovery of the Wadden Sea as a pristine nature reserve; a place of wilderness from which ideally all human presence should be expunged. Significantly, the border of the World Heritage Site follows the beaches and dykes of the area, excluding the islands from the realm of the nature preserve.
Iconic promoters of the region
A third factor that helps us understand the differences between the narratives of these two coastal regions lies in the background and interests of their main promoters. The aesthetic qualities of both regions that are highlighted in tourist brochures and travel guides clearly illustrate this difference in framing. The coastal landscape and outports of Sørlandet formed a useful source for artists and authors to depict the area as a picturesque scenic landscape, with romantic references to the pre-modern lifestyles of the coast. In the case of the Wadden Sea area, historic buildings, villages and inhabitants are often excluded from the most prominent pictures in tourist publications. Here, the Wadden and North Sea views are the centre of attention. Many travel guide covers depict views from the islands towards the sea, whereas in Sørlandet, the coasts are often framed with a view from the sea to the land (see Figure 3) .
We should not forget that individuals and organisations shape the selection and framing of the past in these regional tourism narratives. In the case of Sørlandet, two authors, Vilhelm Krag and Gabriel Scott, created stereotypes based on the quiet life of the old sailors and fishermen in the outports. These stereotypes were so strong that they established sort of a 'geographical copyright' for the whole region. Krag was deeply engaged in cultural history and even launched the very name for the regionSørlandet -which had romantic and poetic connotations. For the tourism industry, such stereotypes were of tremendous value. The iconic promoters of the Wadden Sea area in the Netherlands, such as Jac P. Thijsse and the ANWB, were strongly embedded in nature preservation movements. It suited their nature protection agenda better to frame the region as a wilderness that was threatened by human interference. The seal rather than the fisherman became the regional icon of both nature conservationists and tourism promoters. The Dutch initiatives to protect the natural heritage of the Wadden Sea preceded initiatives in the German and Danish Wadden areas, where the tourist narratives are more infused with cultural heritage narratives. Historic villages and landscapes are promoted for their heritage qualities, such as the picturesque atmosphere of harbours and the impressiveness of historic defence lines (see, for example, the website of the Nationalpark Vadehavet). This difference might be explained by urban dwellers' framing of the Dutch Wadden Sea as a pristine counterpoint to the city.
Geographical features
The spatial configuration of tourism and the most visible cultural heritage assets are quite different between the two regions. The historic towns and outports of Sørlandet are situated right at the water's edge, forming an idyllic scenery for sun lovers and swimmers. On the Dutch Wadden Sea islands, however, the historic villages lie inland, separated from their main tourist attraction: the vast beaches. Here, tourists were mainly hosted on campsites and vacation parks in the dunes, away from the villages.
This spatial separation of the Wadden villages and sites of leisure is inextricably linked to the relationship of the regional population towards the coast and the people it attracted. In Sørlandet, the inhabitants of the outports and coastal farms lived immediately on the coastline, rented out parts of their homes and sold the houses within their communities to vacationers. The beaches and cottage areas were also situated close to the farms, towns and outports of the local population. The inhabitants of the Dutch Wadden Sea islands, however, lived mainly with their backs towards the North Sea coast, where the dunes and beaches are found. As a response to growing mass tourism, the local communities became even more inward-looking than they had been in the past, despite the fact that they earned their income mainly from tourism.
1
The spatial separation between the beach (nature) and villages (culture) is not restricted to the Wadden Sea islands alone. Along the entire Dutch coast, beaches have been kept strictly free of privatisation and permanent constructions since the early postwar reconstructions. The philosophy behind this can be traced back to the 1930s, when architects chose the 'intense experience of nature' and the vastness of the coastal landscape as a leading factor in the development of new coastal resorts. Moreover, the spatial separation of seasonal tourist facilities and the permanent residential areas has been a dominant ideal in spatial planning of Dutch postwar resorts on the mainland coast (Van der Hoeven 1995).
Conclusion
In 1524, the Italian explorer Giovanni da Verrazzano named a large part of the east coast of the North American continent Arcadia, associating its natural abundance and 'simple life' of native Americans with life before civilisation (Ruff 2015) . The cases in this paper suggest that tourism narratives of coastal regions tap into these romantic images of coastal dwellers with their seemingly pre-industrial lifestyle and pristine natural sceneries. Although the tourism narratives of both regions have the same romantic roots, their concretisation is diametrically opposed: the one embracing a romanticised image of human livelihood on the coast, the other promoting an image of nature as a something that exists without human interference or interpretation.
Despite the limited geographical scope of this paper, the mutual exclusivity of nature versus culture is common in tourism narratives, but also for heritage management frameworks. For example, the nature-culture dichotomy is deeply embedded in the way World Heritage is defined and institutionalised, according to IUCN and ICOMOS in the report of their Connecting Practice project from 2015. This makes it harder to preserve and promote world heritage sites as being of cultural as well as natural value (During, Coninx, and Simeonova 2014) . In the Dutch Wadden Sea area, this also becomes visible in the demarcations of the UNESCO site: by excluding the islands from the designation, the Dutch part of the Sea World Heritage site is uninhabited. Heritage theory suggests that management frameworks and tourism narratives are intertwined in their selection of what is heritage and what is not (Smith 2006) . The cases of Sørlandet and the Dutch Wadden Sea area seem to confirm this.
These mutually exclusive narrative categories that Sørlandet and the Dutch Wadden Sea area signify are also present in narratives of peripheral areas that have no specific coastal stamp (Zaring 1977) . Nevertheless, the image of the seaside as a place to regenerate from modern urban life is highly dominant in the framing of coastal regions elsewhere in Europe. Therefore, it seems likely to assume that they are more often framed as pristine wilderness or picturesque places of the simple life than other regions. Obviously, heritage is selected and appropriated accordingly and thus framed in the natural or cultural categories.
Therefore, the outcomes of this research could lead to new perspectives on heritage in tourism narratives of other regions as well, in understanding how the sometimes mutually exclusive categories of nature and culture have been shaped over the course of time.
By comparing the role of heritage in tourism narratives of Sørlandet and the Dutch Wadden Sea area, we conclude that their differences can be explained through these underlying cultural stereotypes that have become associated with the coast. Whereas the narratives of Sørlandet conform to the romantic, picturesque image of pre-industrial, authentic societies, those in the Wadden Sea area frame this region as an unspoilt natural area that needs to be protected from human influence. In this image of the Wadden Sea area as a pristine and timeless wilderness, it is no wonder that cultural heritage is overlooked. Its presence would domesticate the Wadden landscape as part of human history. 
Notes on contributors
Linde Egberts (b. 1984 ) assistant professor in Heritage Studies at Vrije Universiteit Amsterdam. She is trained as a human geographer and cultural historian at Utrecht University and Vrije Universiteit Amsterdam, where she defended her PhD thesis Chosen Legacies on the role of heritage in regional identities in 2015. Her research interests are in heritage, identity, regions, landscape, tourism and identity Dag Hundstad (b. 1976 ) is associate professor in history at Høgskulen i Volda, Norway. His research topics include maritime history, regionalism and the history of tourism. In his PhD thesis (2013) he discussed the regional branding of the region of Sørlandet in Norway.
